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Gone are the days where businesses 
speak of an increasingly connected world. 
Rather, in a better connected world, pro-
fessionals have the ability to complete 
their work on the go and away from the 
office. For filmmakers, the office is of-
ten wherever the location is — and even 
though Utah has taken great strides to 
install and enhance its broadband infra-
structure, sometimes filmmaking strays 
from the beaten path to get in front of 
authentic backdrops. Utah is working to 
connect those places too.

One product of the American Recovery 
and Reinvestment Act of 2009, otherwise 
known as the Stimulus, is the Utah Broad-
band Project. While every state had ac-
cess to funds, Utah’s team has deployed 
deep collaboration to better identify areas 
that were underserved by internet provid-
ers, increase efficiencies and empower 
local governments to work with providers 
to get residents—and increasingly busi-
nesses—improved connections to the in-
ternet.

“Utah has been very effective with the use 
of public/private partnerships. We work 
closely with industry, the state and local 
governments associations to coordinate 
efforts. I don’t think that there are a lot 
of states where those really productive 
conversations are happening,” says Kel-
leigh Cole, project manager of the Utah 
Broadband Project.

The result is better access, both on Utah’s 
urban population corridor along the Wa-
satch Front, and in the more rural areas of 
the state. While not every community has 
access to fiber or broadband capabilities, 
the Utah Broadband Project has worked 
hard to get basic services available to 
most households.

Utah now boasts the highest national 
home broadband adoption and the fast-
est average internet connection speed in 
the West, according to a report by Aka-
mai Technologies. That translates to the 
fifth fastest in the nation, “which is a great 
accomplishment considering our geogra-
phy,” says Cole.

Matt Brown is the economic development 
director for Kane County, where “unique 
geography” and “rural” are defining char-
acteristics. Much of the county is painted 
by a sweeping expanse of the breathtak-
ing Grand Staircase-Escalante National 

Monument and the Glen Canyon Nation-
al Recreation Area, which encompasses 
Lake Powell.

Yet in the county seat, Kanab, many 
businesses have access to broadband 
connectivity that stands out not only in 
rural Utah, but in the nation. Kanab has 
already distinguished itself as a frontier 
movie town known as “Little Hollywood,” 
and in an era of filmmaking governed by 
digital technology and connectivity, has 
not fallen behind the times. 

“The broadband industry is paying 
attention to Utah. There have been sever-
al major providers both national and local 
that have chosen to deploy unique servic-
es, including the high-profile Google Fiber 
in Provo, which are benefiting and grow-
ing our IT and digital media sectors,” says 
Cole. “We’re increasingly talking about 
how to deploy broadband into even more 
remote areas of the state, though there is 
certainly more work to be done with some 
of the guardians of that land that people 
film on, like the U.S. Forest Service and 
the Bureau of Land Management.”

Cole adds that with the growing industry 
presence in Park City, the city and Summit 
County are working with providers to en-
sure the whole area is not only connected, 
but are looking at ways to increase speed 
and improve service.

Utah’s investment in infrastructure and 
economic development through the lens 
of film production are converging in a way 
that shows great promise for the future of 
filmmaking in Utah. For its own part, the 
Utah Broadband Project is endeavoring to 
increase collaboration with all stakehold-
ers to determine the best ways for provid-
ers to be able to enhance service.

That’s good news no matter the size of 
the production, and builds on the exist-
ing infrastructure that makes Utah “user 
friendly for producers,” according to Utah 
Film Commission director Marshall Moore. 
Moore cites the availability of crew, equip-
ment, talent incentive prospects and a 
variety of locations within an hour of an 
international airport as among Utah’s top 
infrastructure assets. Factor in increased 
connectivity and digital media assets like 
what Park City Film Studios is assembling, 
and filming in Utah can as limitless as its 
vast, unique geography, and wide diversity 
of locations.
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